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Methodology

Source: 2022 Individual Digital Capital Survey

- Survey consisted of 22 questions that gauged an 
individual’s demographic and socioeconomic 
characteristics (educational attainment, gender, earnings, 
employment status, race/ethnicity, and age), internet and 
device access, internet use and benefits, digital 
resourcefulness, training interests, and support networks. 

- Potential respondents were recruited to participate in the 
survey via Qualtrics online panels, multiple online 
extension-related channels, and paper copies

- Survey gathered data during late April, May, and early June 
of 2022 resulting in 968 valid responses, including 42 paper 
copy responses (4.3 percent of total). Responses came 
from 43 states and the District of Columbia



Recoded Variables & Dimensions

Source: 2022 Individual Digital Capital Survey

Age Groups 
Age 18-34 Vs. Older Age 65+

Earnings 
Less than $35k Vs. $75k+

Educational Attainment 
High School or less Vs. Bachelor’s or higher

Race/Ethnicity
White, non-Hispanic Vs. Minorities

Metro status
Metro Vs. Nonmetro

Mobile only status
Mobile only Vs. Non-mobile only

Internet & device access, 
reliability, and affordability
Home internet access
Home internet type
Reliability
Median cost

Resourcefulness, use, 
and benefits
Interactions
Internet use
Avg. Earnings
Avg. Savings
Beneficial
Detrimental

Training interests & access 
to support networks
Training topics
Device help
Internet help



No paid home internet subscription* by groups
n range: 957-966; % responses

Source: 2022 Individual Digital Capital Survey
* Includes those that did not have a paid home internet subscription for all 12 months
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No paid home internet subscription* reasons by group
n range: 5-99; % responses

Source: 2022 Individual Digital Capital Survey
* Includes those that did not have a paid home internet subscription for all 12 months



Home internet type by group
n range: 106-661; % responses

Source: 2022 Individual Digital Capital Survey
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Average median internet only cost per month by group
n range: 19-178

Source: 2022 Individual Digital Capital Survey

$73.39

$65.12

$58.66 $58.16
$55.22

$47.86 $46.62

Satellite (n=39) Fixed Wireless (n=19) Fiber-Optic (n=53) Cable (n=178) DSL (n=64) Cellular data (n=71) Dial-up (n=26)



No internet access for 8 or more days by groups
n range: 110-750; % responses

Source: 2022 Individual Digital Capital Survey
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Mobile only* respondents by groups
n = 119; % responses

Source: 2022 Individual Digital Capital Survey
* Respondents did not own a laptop or desktop
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Ability to find resources online by groups
n = 110-827; % responses agree/strongly agree

Source: 2022 Individual Digital Capital Survey
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Search/apply for jobs
e-Learning

Create/manage/share content
Run home business

Programming
Sell goods/services

Learn new skill/perform new task
Contact elected officials/news

Manage wearablees/smart devices
Videoconference

Download/install software
Join groups

Online games
Social media

Work remotely
Telehealth

Stream TV/music
Check email

Manage browser/device settings
Browse the web

Online banking/investments
Look for health info

Connect with family/friends
Buy goods/services

White Minorities

Monthly internet uses by race
n range: 453-504; % responses

Source: 2022 Individual Digital Capital Survey



Average median savings online by group
n range: 53-548

Source: 2022 Individual Digital Capital Survey
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Quality of life improved due to internet by groups
n = 107-820; % responses agree/strongly agree

Source: 2022 Individual Digital Capital Survey
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Interested in work/professional digital training by groups
n = 111-837; % responses

Source: 2022 Individual Digital Capital Survey
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Interested in education digital training by groups
n = 111-837; % responses

Source: 2022 Individual Digital Capital Survey



Device & internet support network by groups
n range: 336-909; % responses

Source: 2022 Individual Digital Capital Survey



Average internet use & Cramer’s V* by groups
n range: 941-951

Source: 2022 Individual Digital Capital Survey
* Internet uses were grouped to conduct Cramer’s V analysis
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Average internet use & Cramer’s V* controlled by 
race/ethnicity and earnings

n range: 941-951

Source: 2022 Individual Digital Capital Survey
* Internet uses were grouped to conduct Cramer’s V analysis
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All (n range: 368-953) White, lower earning (n range: 83-276) Minority, lower earning (n range: 141-336)



Implications

Source: 2022 Individual Digital Capital Survey

1) Digital exclusion is a complex issue affecting 
groups in different ways; cookie-cutter 
approaches will not work

2) Broadband infrastructure is no longer a binary 
yes/no issue but rather a quality issue

3) Increasingly, largest differences take place 
around class (e.g., earnings, educational 
attainment)

4) Tailor “benefits” message based on audience

5) Relying on family and friends is critical to reach 
specific groups

6) Improve awareness of Extension’s capability to 
help with digital literacy and devices
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